CENTER FOR NONPROFIT MANAGEMENT
SUMMER 2008

FRIENDS & FAMILY
January - June 2008

$100,000+

The Meadows Foundation

United Way of Metropolitan
Dallas

$20,000 - $50,000
Amon G. Carter Foundation
Bank of America Foundation
JPMorgan Chase Foundation
Target

$1,000 - $19,999

Allsteel

Balfour Beatty Construction

Capital One N.A.

Martha C. & Ross Coleman

Communities Foundation of
Texas

Dawson + Murray + Teague
Communications

Fran Eichorst & Phil Baewer

Fannie Mae PAC Match Program

Fidelity Charitable Gift Fund

Locke Lord Bissell & Liddell LLP

Sarah & Alan Losinger

Bobby B. Lyle

Mankoff Family Foundation

Eloise & Robert Meachum

Oncor Electric Delivery

Wade W. Owens

Peter W. Baldwin Investment

Steven Poole

The Rosewood Foundation

Ruth C. & Charles S. Sharp
Foundation

Texas Instruments, Inc.

$100 - $999
Kim Askew

Pam & Phil Baker

The Beck Group

Craig J. Beuvil

Becky Bright

Lottye S. Brodsky, PhD

Kelly P. Burkhart, M.D.

Lisa & Edwin Cabaniss

Jean & George Coleman

Dallas Summer Musicals

Michael G. Davis & Richard
Kelley

James E. Estes

General Levi Casey Chapter of
DAR

G. Thomas Graves, llI

Susan E. & David Gross

Kristin Jordan Harkins

Rue & Gray G. Henry

Horchow Family Charitable Trust

Charlotte & John Keany

Nancy & Carl Klinke

Valerie Lawlor

Daniel Mahoney

Janie S. & Cappy McGarr

Robert G. Mebus

NAIC, Dallas Chapter

National Committee on Planned
Giving

John G. Penson

Tegwin & David Pulley

Raymond James Donor Fund

Gay & Randy Rekerdres

Carole Rylander, CFRE

Mary Ann & David Siller

Hilda R. & Kent Skipper

Bettye & Rick Slaven

Barry L. Smink

Linda & Clyde J. Smittle

TD Industries

STRONG NONPROFITS BUILD

STRONG COMMUNITIES

Drawing a Roadmap to Nonpropt Success!

About a year ago,
we initiated Center
Circle which began
as a single page
publication to bring
our friends closer to
us with information
about the Center’s
programs and activities. Under the leadership
of our Director of Communications Katie
Edwards, the publication is expanding to
include more information, articles and features
in this newsletter format. \We are expanding
our circulation to include all of our donors,
volunteers, members and a wider audience

of new friends. We hope you enjoy it!

Branding your agency as a leader among
nonpropts is an awesome responsibility.
In living up to that positioning, the Center
recently engaged nonpropts and other sector
partners in a Town Hall Meeting to discuss
raising the prople of the nonpropt sector and
engaging the sector in a closer relationship
with public ofpcials. Our Town Hall Meeting
included a conversation with Dallas Mayor
Tom Leppert at which our audience and the
Mayor openly engaged each other in a dynamic
dialogue about critical issues facing the sector
and strategies to improve them. These key
iSSues arose:
1. Find innovative ways to address key social
service issues.
2. Increase entrepreneurial skill and spirit to
strengthen the sector.
3. Work with the City to improve visibility
and communication about nonpropts.

4. Engage more nonpropt and community
partnerships.

5. Develop key messages about the economic
and social impact of the nonpropt sector.

In an effort to raise the prople of the sector,
a Public Awareness and Support Task Force
has been formed with the charge of mapping
out a successful North Texas campaign to
create greater awareness of the vital work of
nonproppts and our important impact on the
economic, business development and social
vitality of our communities.

The Center is on an exciting and transformational
journey right now. As we deliver on our
mission to increase the performance and
impact of nonpropts we are engaged in

the rewarding work of building stronger
communities. We know this will not happen
unless nonpropts are headed in the right
direction and can operate efpciently and
effectively and secure the resources to ensure
organizational sustainability.

This is a great work in which the Center is
engaged. We take it seriously. We work hard
to deserve the trust that others place in us to
make a difference inside their organizations so
they can be more effective in the community.
We must earn the right every day to be a
nonpropt sector leader. That is our direction
for the future.

Cynthia B. Nunn






